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Promoting information skills training courses
 

Getting publicity for your course:
There are a number of ways to promote information skills training courses. The examples below can be used either individually or in conjunction with one another:
Flyers and posters
To promote your training courses, flyers and posters about the courses can be displayed in your library or information service. In addition, flyers and posters can be placed in the common rooms or on the notice boards of the groups that you wish to target for the training courses. Your promotional materials should be eye-catching and factual, but try to avoid information overload. Remember to make sure that the contact details and any further information is prominent and up to date. In addition, the inclusion of positive quotes from former students may help to make the promotional materials "learner centred" and increase their interest.  For an example of a flyer, see ALIA’s “Endnote for Infomation Professionals” publicity. 
Word of mouth
Word of mouth can be a very effective method to promote training courses. A useful way to encourage your former information skills students to recommend your training courses to others is to ask them to do so at the end of the class, for example, "If you found this course useful and enjoyable, tell your friends/colleagues/fellow students". 

E-mail likely participants 
Internal participants 

If you wish to promote your course to internal participants, you can send emails to the relevant people or sections within your organisation. Group e-mail addresses for staff or students in individual sections can sometimes be obtained from your IT Team.  Alternatively, sending an email to key members of staff, for example course leaders, departmental secretaries, and heads of sections and then asking them to forward your message on to the relevant people can be a useful way to gain an endorsement for your course.  In addition, you can target key staff (for example line managers) and ask them to encourage or direct their staff to attend.  In order to make this as successful as possible, give the managers reasons to send their staff and tell them what’s in it for them? Think of specific impacts of gaining information skills and use these to promote your course.  Saving of time and improved customer service are good examples that are always welcome!
 
External participants 

In order to promote your training courses to external participants, you will require the email addresses of the relevant organisations and groups of participants that you wish to train. 
Alternatively, to reach a broader group of potential participants, you could use e-mail discussion lists or online forums. For example, if you look around the ALIA e-lists, you may spot lists which are likely to have members to whom your courses will appeal. Although you can just join any promising list, it is better to e-mail the list owners and inform them about your intentions so that you are not accused of "fly-posting". They may even suggest some other appropriate lists, and they will be more tolerant if you wish to advertise future courses.  See LIANZA for a list of specialist interest group forums in New Zealand.

Attend meetings
Attending the meetings of likely participants in your organisation is a useful way to discover the training needs of staff as well as highlight information skills training courses to relevant members of staff.
Educational events
If you wish to promote your information skills training courses to students, it can be useful to ask lecturers to inform students of the courses at the end of their lectures. Alternatively, you could arrange for yourself or another information skills training staff member to give a brief talk about training opportunities at the end of a lecture.  In addition, during student inductions at the beginning of academic years, it can be useful to collaborate with lecturers in order to ensure that the students receive information about training courses.  

Adverts in relevant journals, magazines and newsletters 
If you intend on delivering information skills training courses to people outside of your own organisation and region, if funds permit, it can be useful to advertise your training courses to potential participants in relevant journals and magazines. Some journals may be willing to promote "not for profit" courses for free in the news sections.
Establish a course home page 

If you have a library or information service website, it is useful to add details of your upcoming training courses along with contact details for the trainers. In addition, it can be useful to create a section of your website that is dedicated to information skills training. However, it is important that you keep these pages up-to-date. For an example, see the University of Queensland Library training web pages or Hastings District Libraries (NZ).
If your library or information service does not have its own web pages, you could contact the web team at your organisation and request for them to place a headline banner on your organisation's homepage which contains an e-mail hyper-text link to the information skills trainer(s) in order to promote courses.

Web 2.0

With the advent of web 2.0, there are now a wealth of quick, easy and free ways to advertise your courses.  See if there are any relevant blogs or Wikis you can post to.  If your library makes use of social networking sites such as Facebook or Twitter, be sure to post details of your course.  This has the added bonus of the potential to spread the word by potential attendees using the “Like” button or re-tweeting for example.  For some demonstrations of using web 2.0 as a publicity tool, please the following examples:

Blogs:

· ScHARR Library Blog – Pubget and Google Scholar Session
· University of East Anglia Library Blog (UK) – Info skills
· University of Otago, Law Library Blog (NZ) – LexisNexis Training
Facebook:

· ALIA Training – Public Speaking With Confidence
· The Open University Library (UK) – Online Library Training Sessions
Twitter:

· ScHARR Library – Infoskills Tutorials
· Jack Hyland, Business Librarian, Dublin City University – Library Training
· Georgetown Law Library (USA) – Library Training
Advertising at events 

Advertising your training courses at events that your potential participants are likely to attend is an effective way to promote your information skills training courses. Events venues may include conferences, career fairs, trade meetings and professional association meetings. 
Journals & Newsletters
Write ups of your courses or course programmes in academic journals (especially if there is a research component) or local newsletters can be a useful way to provide publicity for future your courses. Ensure to add your contact details to the journal article, for example; "if interested please contact the authors at……".

If you can get a previous attendee to write a review of the course for publication (or use quotes from course evaluations in your marketing – be sure to anonymise these and/or get permission), either in print or online, this is also a great marketing tool.  For examples (excuse the sel-promotion), please see the reviews of FOLIO courses – note that these were unsolicited!:
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